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- CEO MESSAGE i
l

The purpose of Tata Power Delhi Distribution Limited is to shape a
sustainable future by collaborating with the world’s leading
organizations. Tata Power-DDL is committed to sustainability, with
an aim to have a positive impact on our stakeholders and setting
example for others to follow. Tata Power Delhi Distribution Limited
has established itself as the forerunner in championing the cause of
the communities wherein, we operate by initiating various welfare
and development programs for these communities, the guiding
principle for which is ‘giving back to the society’. At Tata Power-
DDL, the community welfare initiatives are undertaken under the
brand name SAATHI, a CSR Companion which consists of four
pillars: UNNATI (Women Empowerment), UJJWAL (Support to
underprivileged communities), SANJEEVANI (Promoting Health
through provision of water and health services) and CLUB ENERIJI
(Environment and Combating Climate Change). There are 220 + JJ
Clusters within our areas of operation and their residents form the
core of our target population. Special attention has been given to
the underprivileged communities, i.e., people belonging to the
Affirmative Action Communities.

Our CSR team has been branded as the Social Impact Group, that
does not limit to implementation and monitoring, but also access
the impact on the targeted community. In the pursuit of excellence,
we have developed a unique CSR & AA performance assessment
framework. The index is being tracked through Corporate Scorecard
on annual basis followed by evaluation mechanism for identifying
areas of concern. Presently, Tata Power-DDL’s CSR Effectiveness
Score is 84.13%. The company was conferred as Runner Up at 5t
ICC Social Impact Awards in the category of ‘Promoting Education’.
Tata Power-DDL also won the TAAP Jury award and Best in Class for
Individual E’s - Employability in FY 22-23. Continuous collaboration
with Government of Delhi NCR has further enhanced the impact of
our CSR interventions. This report is an attempt to share our CSR
Journey and roadmap with all our customers, NGO Partners,
stakeholders, and various Tata Group Companies, with an outlook
to gain valuable feedback and explore potential partnerships to
create sustainable communities in future.

Ganesh Srinivasan
CEO, Tata Power Delhi Distribution Limited




OUR COMPANY

Tata Power-DDL is an electricity distribution company which
supplies electricity through its distribution network at regulated
tariffs to around 1.88 million customers in its licensed area (510 Sq.
KMs). Tata Power-DDL (earlier North Delhi Power Limited) was
incorporated in July 2002 as a Joint Venture (JV) of Tata Power (51%
Stake) and Delhi Government (49% Stake) on the Public-Private
Partnership (PPP) model. Tata Power-DDL took over the license to
distribute electricity in the North & North West part of Delhi
through a competitive bidding process initiated to reform the
electricity distribution sector in Delhi wherein the erstwhile Delhi
Vidyut Board (DVB) was unbundled into Generation Company,
Transmission Company and three Distribution Companies
(DISCOMs).




Advanced Distribution Geographical
Management System Information System

Advance Distribution Management System (ADMS) is a
single integrated system which will facilitate advanced Geographical Information System (GIS) is a foundational
monitoring, analysis, as well as control and planning,  BRE=elalale][e}-AVAETaTe B {3 V=4 (SRS IV (ol (o A EIV/=N = sTe K i e] gV e} (14" /o] &
thereby enabling Tata Power-DDL to enhance the asset and consumer indexing for Tata Power-DDL.
reliability, safety and efficiency of the power for the
consumers.

Field Force
Smart Meter Automation

Field Force Automation (FFA) is a system which
optimizes the various tasks in hand and schedules
& dispatches the nearest Crew to provide faster
service to the consumers.

Tata Power-DDL is implementing Smart Metering
Technology (Advanced Metering Infrastructure-AMI) to

bring operation efficiency in different IT and OT domains.
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CORPORATE SOCIAL RESPONSIBILITY

The philosophy of Corporate Social Responsibility as practiced by Tata Group is a legacy of its founders. At Tata Power-DDL, rich heritage and
the unmatched legacy of Tata Group for holistic development of underprivileged communities, societies & nation becomes the guiding force
for adoption of community development initiatives. The community outreach programs, working on the lines of triple bottom line approach,
aim to serve key communities in a systematic & planned way. The initiatives undertaken by the Social Impact Group at Tata Power-DDL are
categorized into heads (5E wise) namely: Education, Employment, Employability, Entrepreneurship and Essential Enablers. For Tata Power-
DDL, improving the living conditions of the downtrodden, empowering the economically weaker and emancipating the socially
underprivileged sections of society are the very foundation of its success. One of the unique selling points of the CSR initiatives at TATA
Power DDL is the strong culture of employee volunteerism and participation in its initiatives and programs. The synergy between top level
management, employees and volunteers make for a holistic team focused on the development of society and the community it serves. .
Sustainability is an integral part of Tata Power-DDL Lakshya 2026 which focusses on Social Impact > on 70% CSR Budget.
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Tata Power-DDL
Lakshya-2026
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Customer Value
Creation

Operational
Excellence

Sustainability

Shareholder
Value Creation

AT&C loss < 5.5 % Commercial Complaints Clean and Green energy > 33 %
<275 PPM
SAIDI (HT) < 420 minutes Green Supply Chain

> 30 % improvement in avoided

CO02 emissions

Regulatory Asset < 4000 Rs Crore

Customer Experience Score > 5.7

o SAIFI (HT) < 6.5 nos.
Positive Cash Flow Value Added Services

NCC < 6700 PPM for > 33000 C&I customers Demand Side Management
> 350 MW saving
Customer Delight Index

(Top Box) > 90

Power Quality < 110 complaints

Social Impact
>on 70 % CSR budget

Health & Safety | Quality | Digital Transformation | Innovation | Workforce Engagement
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Business Development Area- Lucknow

TARGET

COMMUNITIES

The target communities of Tata Power-DDL’s CSR Wing are
all the inhabitants residing in 220+ JJ clusters and
resettlement colonies, unauthorized colonies and villages
falling under Tata Power-DDL’s area of operation (North
and North West Delhi) and other business development
locations. These are inhabited by 2, 00,000
households/Jhuggi Jhopris which form the key community.
These clusters are scattered and have minimal civic
amenities. Majority of the residents are migrants who
drifted from their native place to Delhi in search of better
living and employment opportunities. The individuals
residing in these clusters face basic problems of
employment, health, hygiene, education and
infrastructure. The analysis of poverty levels of these areas
reveal that majority of the population is from the Below
Poverty Line (BPL) category, which reflect the deprivation
and vulnerability of these people. These clusters also have
a very high representation of SC/ST communities that
further emphasizes on the need for inducing various
developmental initiatives for underserved communities.
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Empowering women &
youth, and enhancing their
socio-economic conditions

TATA POWER-DDL - SAATHI
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Empowering students through
education with special focus on
4 Es for AA communities
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Supporting healthy lives and
providing health
services at doorsteps

Women Literacy Centre — 350
ABHA Program — 841
Self Help Groups — 220 +
Vocational Training Centres - 21

Scholarships in Professional
Courses — 700+ students
Mentor Mentee Program -300+
mentors
ROSHNI Program — 18 Schools
Meri Paatshala — 20 STCs

Mobile Dispensaries — 6
UF Plants — 101
Cancer Screening Camps — 75+
Arogya Project — 1 Centre
Eye Camps — 12
Blood Donation Camps — 70+

Jup Power Gk

Combating climate
change through
innovation and awareness

Club Enerji — Continuously

reaching out to more than

370 schools and more than
60000 beneficiaries annually




- LINKAGE WITH UN SUSTAINABLE DEVELOPMENT GOALS

NO QUALITY GENDER DECENT WORK AND 1 REDUCED 17 PARTNERSHIPS
POVERTY EDUCATION EQUALITY ECONOMIC GROWTH INEQUALITIES FOR THE GOALS
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QUALITY GENDER 10 REDUCED 1 PARTNERSHIPS
EDUCATION EQUALITY INEQUALITIES FOR THE GOALS
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CLEAN WATER 17 PARTNERSHIPS
AND SANITATION FOR THE GOALS

1 3 GLIMATE 1 7 PARTNERSHIPS
ACTION FOR THE GOALS




- CSR FRAMEWORK AT TATA POWER-DDL

Impact

e Execution &
Identification Monitoring of

of .
. . Projects
intervention Capturing

areas as per Project feedback from J

measurement
and evaluation

e . Development NGO Partners
assessment in and Approval & other

the stakeholders
communities




OBJECTIVE 1

Holistic development in the lives of people residing
in JJ clusters, resettlement colonies, unauthorized
colonies and villages in Tata Power-DDL licensed
area of supply and the geographical locations of
Tata Power-DDL business development projects.

OBJECTIVE 2

Development of active & long term association &=
with communities around for sustainable, &
replicable & scalable projects of Education,
Livelihood, social  entrepreneurship  and
empowerment of underprivileged sections of JJ &
clusters & Resettlement Colonies, unauthorized
colonies and villages.

OBJECTIVE 3

2 Inclusion of employees for
¥ value creation/contribution in
these communities through
’ volunteering.
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“Always aim at perfection for only then will
achieve excellence”.

— J.R.D TATA




UNNATI

Unnati Pillar is dedicated towards
empowering women through various
initiatives such as Women Literacy
Centres, ABHA Program, Entrepreneurship
Development Program (Self Help Groups),
and Vocational Training Centres.



- Women Literacy Centres

Tata Power-DDL established Women Literacy Centres to impart
Functional Literacy to the female populace residing in North and
Northwest Delhi. Under this program, an educated woman from the
community is identified as an instructor and her house serves as the
classroom. The classroom is equipped with a computer having a built-in
speech-based learning software provided by Tata Consultancy Services
(TCS), a Hindi newspaper, small library facility, a blackboard, display
charts and stationary items to support the instructor. In the year 2022-
23, Financial Literacy Modules were introduced at all 350 WLC Centres.
Apart from this, beneficiaries are made aware on health issues,
sanitation, safety and various other topics from time to time. The
timeline of the module is six months, and the duration of classes is 1.5

to 2 hours each day, six days a week. The program has seen great
. . 25000 23599 22843 22456
success over the years. They can now read, write, travel on their own,

make their own signatures instead of a thumbprint, operate their bank 20000

account and can even help their children in studies. This program also 15000
empowers these women financially as many choose to become ;4
instructors after completing the functional literacy course. Exams are

5000
conducted to measure the competency and efficiency of the WLC 350 350 350
beneficiaries after which a certificate is provided to each beneficiary in FY 20-21 FY 21.22 Y 2293
which their grades are declared. Therefore, it creates a sense of
mmmmm Total =mmmmm No of Centres — eceeeee- Linear (Total)

achievement and satisfaction to beneficiaries within their community.



- ABHA Program

ABHAs are female brand ambassadors in their respective
communities wherein they promote and sensitize communities
about various CSR programs like Women Literacy Centres,
vocational training centres, free health services through mobile
dispensaries, Arogya Program, Eye Camps, Cancer Screening Camps,
scholarship program for school and professional institutes etc.
ABHAs assist the community in availing benefits of Tata Power-
DDL’'s CSR initiatives and work as first consumer-contact points.
Currently 841 women are designated as ABHAs and are working

dedicatedly in the community. Monthly sessions are organized for
regular monitoring and capacity building of associated ABHAs.

900 841 841 841
ABHAs conduct various field surveys such as household surveys and 800
also support in conducting Community Reach Out Programs (CROP) 700
. . . 600
wherein they conduct sessions on numerous topics whose 500
beneficiaries are people living in the communities where Tata 400
Power-DDL operates in. 300
200
100
0

FY 20-21 FY 21-22 FY 22-23

m— Total eeeceeeee Linear (Total)



- Entrepreneurship Development Program

The Entrepreneurship Development Program (EDP) was started to
provide avenues of financial autonomy to our female beneficiaries. The
objective of the program was to develop a community platform for
women by forming their Self-Help Groups (SHGs), link them to financial
institutions like banks and explore different livelihood opportunities for
them based on their skills and interests. Till FY 23, more than 220+
SHGs have been trained in various trades like face mask preparation,
Hand sanitizers packaging, Jute- based products, sanitary napkins
packaging, Macramé work, home décor items, chocolate making, soft
toys making, bangle making, etc. Through these small ventures,
women have started earning in the range of Rs. 5000 to Rs. 8000/- per
month. At the expansion stage, these women are also being given
knowledge and skills regarding marketing strategies. In order to
promote their products on the external platform, various exhibition-
cum-sale units have been organized by SHG Women and as a result, a
lot of orders for various SHG products were received from different
corporates. In FY 22-23, SHG Products were displayed and sold at
various external forums such as FICCI Aditya Birla, Vistara, Tata Power
Mumbai etc.




- Vocational Training Centres

Vocational Training Centres (VTCs) were set up to provide livelihood
opportunities to unemployed youth & school drop- outs enabling them
to become employable and earn a living. Tata Power-DDL runs 21 such
centres and 1 special centre for Persons with Disability known as Shad
Training Centre. All these VTCs are in proximity to the communities to
ensure ease of access to the beneficiaries, especially women. Training
in various vocations like computers, electrician, stitching, tailoring,
beautician, retail chain, office assistant, hospitality. In FY 22-23,
advance courses of the existing trades were introduced in order to

provide beneficiaries advanced skills and better job opportunities.

These courses are selected as per need assessment surveys carried out 6626
. . . 7000 5940 6215
by our NGO partners. All the vocations provide high placement 6000 o eeeeeenennenneneenenc S ot
prospects to the beneficiaries and enables them to start their own 5000 i o 21
ventures. In FY 22-23, VTC beneficiaries were offered BPS Employability 2888
Training in collaboration with Tata Consultancy Services.
2000
1000
0 .......................................... .
FY 20-21 FY 21-22 FY 22-23
T otal mmmmm No of Centres

--------- Linear (Total) -=+e«-e«« Linear (No of Centres)



- Tutorial Program

The socio-economic status of the families residing in our JJ clusters
proves to be an obstacle in imparting quality education to their
wards. Poor quality education, lack of infrastructure within schools

and a disorganized evaluation system, all lead to loss of interest in
studies adding to the dropout rate. After voluntarily dropping out of
mainstream education system, these wards who are still in their
teenage or pre-teenage, either get entrapped in anti-social activities
or start working in order to support their families. This aggravates
the problem of child labour leading to exploitation at their
workplaces. Tutorial classes are provided to school going students

of standard I-X wherein they receive free supplementary education.

1750
A qualified teacher is appointed who helps the students complete 1714

their homework and solve general queries regarding various 1700
subjects like Mathematics, English, Science, etc. 1650

1600
1550
1500

1450
FY 20-21 FY 21-22 FY 22-23

mmm— Tota| eeeeceee- Linear (Total)



UJJWAL

Ujjwal Pillar aims to empower students
through Education with initiatives that
places special focus on AA Communities
such as Roshni Program, BPS Level
Employability Training, Scholarship
Programs, Mentor Mentee Program etc.



- Soft Skill Development
Training Program

The Soft Skill Development Training Program is designed
specifically for adolescent girls belonging to underserved
communities. The Roshni Foundation & Academic support program
focus extensively on Life Skills Training, Personality Development,
Interpersonal Skills and English-Speaking Abilities. A significant
number of Roshni beneficiaries are now pursuing higher education
from University of Delhi and other colleges across India. Some of
them have also been employed in various organisations. The Soft
Skill Development Training Program is currently being conducted in
18 Government TAAP associated schools of Delhi. In FY 22-23,
5700 beneficiaries have benefitted from the program.




& Industrial Training

Under the ambit of Employability, Tata Power-DDL awards
scholarships to students pursuing various professional courses. The
AA students are selected on means-cum-need basis after accepting
recommendations from the principals of respective Government
Institutions. They are provided financial assistance to meet their
annual tuition fee. More than 1400 students have been supported
in the last two financial years.

Tata Power-DDL also offers Internship/ Industrial Training to these

students to meet their subject curriculum which gives them some 800
practical exposure in various departments of the company and 700
increases their chances of employability after completion of their 600
respective degree course. In FY 22-23 more than 600 students are 500
provided Industrial Training in Electrical Engineering. 400
300

200

100

0

FY 20-21 FY 21-22 FY 22-23



- Lakshya Coaching Classes

With the aim to give young minds a competitive edge, make them
equipped for future challenges and to help them in achieving good
ranks in competitive exams to qualify for [IT-JEE & NEET, Tata Power-
DDL started special coaching classes in Financial Year 2022-2023
under the name of Lakshya Classes for 100 meritorious students of
Class-XI of TAAP associated government schools. Under this
initiative, a coaching center was established at Tata Power-DDL’s
premises in RU Nagar, Shalimar Bagh, Delhi. The Lakshya Classes
Center was inaugurated in March 2023. Lakshya Coaching Classes
intends to encourage and support meritorious students interested in
pursuing competitive examinations to secure a bright and better
future. Tata Power-DDL collaborated with Ex Navodayan Foundation
to fulfill this aspiration.




- School Scholarship Program

Tata Power Delhi Distribution Limited organized the Tata Affirmative
Action Program (TAAP) Annual Scholarship Distribution Ceremony
under its Ujjwal Program at Tata Power-DDL Learning Centre -
CENPEID in February 2023. During the event, a total of 370 students
from 35 government senior secondary schools were felicitated with
scholarships in the form of reference books, stationery items and
school bags

Mentor Mentee Program

The 6t Phase of Mentor-Mentee program for the DSEU students
under the Tata Affirmative Action Program has been successfully
carried out in the year 2022-23, wherein students from Delhi Skill and
Entrepreneurship University (DSEU) pursuing different trades were
mentored by 25 employees (mentors) of Tata Power-DDL throughout
their academic session. 100 students (mentees) from Guru Nanak Dev

Rohini benefitted from the program.



- Meri Paatshala

Tata Power-DDL started the “Meri Pathshala” program with the
objective to bring every underprivileged out-of-school child into
formal schooling. Under the program, Tata Power-DDL has
supported 20 STCs in 17 government schools by converting
them into Gyan Loks. In FY 22-23 640 were enrolled and
upgraded into formal education. These Gyan Loks have been
equipped with Digital Class Rooms and further support to
students are provided in the form of Education & Stationery
Kits, School Uniforms & Shoes, Indoor and Outdoor Sports
ltems. To motivate students to attend school regularly,
classrooms have been decorated with grafitti depicting the
importance of education.




—

- BPS Employability Training .

Tata Power-DDL in association with Tata Consultancy Services
(TCS) organizes BPS-level Employability Training along with
facilitation for employment to the graduate beneficiaries of
underprivileged communities. In FY 22-23, the BPS Level
Employability Training was conducted for 43 Vocational Training
Centre beneficiaries who successfully completed the training and
took part in the placement drive organized thereafter. It was a
twenty-day program that was concluded with certificate
distribution to all the beneficiaries who participated. A total of 14
students have been placed in TCS and various organizations after
the training.




SANJEEVANI

Sanjeevani Pillar supports various health
initiatives including provision for clean
water through Ultra Filtration Plants. Some
of the initiatives dedicated towards health
are Mobile Dispensaries, Blood Donation
Camps, Eye Camps, Project Arogya among
various others.



- Mobile Dispensaries

Lack of sanitation and unhygienic living conditions of the residents
of JJ Clusters have always resulted in poor health indices. This adds
to their already fragile age and inability to travel alone to
hospitals/clinics. To overcome the challenges, Tata Power-DDL
under its SIG- Sanjeevani program, has been running 6 Mobile
Dispensaries for the benefit of the inhabitants residing in 220+ JJ
clusters, resettlement, unauthorized colonies and villages at their
doorsteps by providing basic healthcare facilities, where there are

no permanent health facilities / Mohalla clinics available nearby.
The services include free consultation, medication and

Mobile Dispensary Units

sensitization on various topics related to health and hygiene. The

activities of Mobile Health Dispensaries covered two times a week 200000 171610
180000
and there are diversions to cover the aforesaid activities due to its 160000 .
wider approach and flexibility in terms of spatial area and 1‘218888 126972 ..o
population. More than 170000 beneficiaries benefitted from 100000 98034 e
MDUs in FY 22-23. 80000 6
60000 4 6
40000
20000
0
FY 20-21 FY 21-22 FY 22-23

mmmmm Total Reach Out Linear (No of Vans) Log. (No of Vans)



- RO Plants/ Ultra Filtration U

In order to address the challenges faced by JJ Cluster which were
its neighbourhood community as well as low-end customers Tata
Power-DDL has installed 101 Industrial Ultra Filtration Plants in the
JJ clusters (slums), resettlement colonies, Government Educational
Institutions and Delhi Metro stations for the benefit of the
inhabitants, students and metro commuters. Also, 16 SHG Women
are engaged for the day-to-day operations of the Ultra Filtration
Plants installed in the JJ clusters & Delhi Metro stations at 16
locations. The Plants having water purifying capacity of 500 LPH

(Litre per Hour) directly benefitted 4.15 Lakh people every day. The UF Plants
initiative also provides two-pronged solutions. Firstly, it address 450000 o000 390000 415009
the drinking water issue for the communities (slum dwellers from gggggg ------------------------
disadvantaged sections of society). Secondly, it provides a 300000 ro1
sustainable livelihood option for the Women Self Help group 250000

. o 200000
Members engaged for the day-to-day operations of the RO sites in 150000
JJ Clusters & Metro stations, earning their additional household 100000
income from each UF Unit. 50008

FY 20-21 FY 21-22 FY 22-23
mmmmm \o of Beneficiaries =~ eeeeeeees Linear (No of Beneficiaries)

Linear (No of UF Plants)



- Project Arogya

Malnutrition is one of the critical areas of focus under Project
Arogya. Pregnant women and children between the age group of
0-5 are the target groups. Keeping the above aspect in thought,
Social Impact Group launched the Arogya Project in 2019 at one of
our JJ Clusters namely Udham Singh Park, Wazirpur Industrial Area
in association with the NGO Eduquest and with the support of
ABHAs of the area. Under this initiative, health check up camps at
regular intervals are organised wherein vitals like HB, Blood
Pressure, Weight and Height etc are measured and medicines/
supplements are given on doctors’ advice. Further, beneficiaries
are sensitized on balance- diet and nutrition. In FY 22-23, 568
women and children benefitted from the program.




- Blood Donation Camps

Tata Power-DDL in association with Indian Red Cross Society (IRCS)
and Lions Blood Centre organizes blood donation camps wherein
employees, family members and consumers contribute towards
saving lives in distress. Being a corporate donor, Tata Power-DDL
employee can avail facilities from these blood banks for
Thalassemia afflicted children, employees and their first relatives.
Tata Power- DDL has received many awards by The Indian Red
Cross Society for its contributions. In FY 22-23, 298 units of Blood
were collected on account of the Blood Donation Camps for the
patients in need. A total of 5 Blood Donation Camps were held in
Financial Year 22-23.




- Eye Camps

The focus of this initiative is to include the Elderly community by
providing eye checkup facilities. The associated institution,
Parmanand Hospital provides doctor and equipment free of cost
and are conducting free Eye Check-Up Camps in communities. In
FY 22-23, under the “Free Eye Check-up” initiative, 5
camps were organized in association with Sant Parmanand
Hospital across different location, where we have been able to
reach out to more than 390 beneficiaries. Out of the screened
beneficiaries, 41 were operated for cataract surgery in FY 22-23.

6" Baho Yot T




- Cancer Screening Camps

Tata Power-DDL conducts regular cancer screening camps in the
communities in our operational area. The camps are held in
association with Rajiv Gandhi Cancer Institute and Research
Centre (RGCI & RC).

e Two different types of Cancer Screening Camps are
organized namely:

1. Community based Cancer Screening Camps: Regular
Community-based Cancer screening camps on a weekly
basis are being organized at 4 different locations:
Jahangirpuri, Mangolpuri, Sultanpuri and Shahbad
Diary.

2. Population based Cancer Screening Camps: Population-
based Cancer Screening Camps are being organised
every Saturday at Timarpur VTC focusing on the
Patrachaar JJ cluster community.

Those who need further treatment are referred by the hospital and
are provided treatment free of cost. A total of 2647 beneficiaries
were reached out in FY 22-23.




CLUB ENERJI

Club Enerji Pillar focusses on combating
climate change with the help of innovation
and awareness creation through initiatives
like Urja Mela and Plantation Drives.



TATAPOWER-DDL

Under the aegis of Club Enerji, Social Impact Group, organized National
Urja Mela, on 14t December 2022, at TATA Power-DDL Learning Center,
CENPEID, Sector-11 Rohini. Urja Mela is a concluding event of year-long

- Club Enerji
n "

events conducted throughout the year. The students of Club Enerji
member schools have been sensitized through online and offline modes .

during the period July 2022 to November 2022, on the topic Energy
Conservation, Climate Change, Air Pollution, Renewable Energy, Safety, D 1
Ethics, Health and Hygiene, through various sessions conducted by : D —
Team SIG and volunteers from other departments of Tata Power-DDL. ——
Before URJA MELA, Mini Urja Melas were held across our 12 districts to
sensitize the students on plethora of topics such as Energy No of Students Sensitized
Conservation, Cimate Change, Air Pollution, Renewable Energy, Safety, 64000

62210

Ethics, Health and Hygiene which witnessed an overwhelming 45009 e
participation of more than 100 schools. This year for the very first time 60000 59416 .o
we have hosted NATIONAL URJA MELA at PAN India level and invited 5000 '
other TATA Power subsidiaries (Club Enerji Program beneficiaries) to 5000 ——
participate in our competitions. Teams from Gujarat, Andhra Pradesh, 1000
Karnataka, Mumbai, Punjab, Bhopal, and Jharkhand participated in the

. . S 52000
same. The Event witnessed an overwhelming presence and participation

50000

of more than 700 children and teachers from 100+ member schools. 20.21 2199 9223



- Plantation

Taking inspiration from the quote of Warren Buffet
“Someone’s sitting in the shade today because someone
planted a tree long time ago” Tata Power-DDL initiated
mega plantation drives called “Harit Ek Pehal”. We planted
around 12,889 saplings, in the year 2022-23. These
saplings were planted at various schools, RWA’s, Parks,
employee residential areas and various office locations of
Tata Power-DDL. The saplings planted were procured from
private nurseries as well as the Forest Department,
Government of NCT, Delhi. To achieve self- reliance, Tata
Power-DDL is in the process of developing its own nurseries
with a wide variety of saplings.




Viklang
Margdarshan

Kendra

Tata Power-DDL, in association with Viklang
Sahara Samiti, runs Viklang Margdarshan
Kendra, wherein information and services
for the differently-abled is provided and
public advocacy & litigation for them s

carried out, especially for those from the
marginalised sections of the society.




- Viklang Margdarshan Kendra

Viklang Margdarshan Kendra

25000 Viklang Margdarshan Kendra also known as Disability
21000 Counselling centre provides counselling services and
20000 assistance to Persons with Disability in obtaining
.................. disability certificates from concerned hospitals, identity
15000 13161 e — card, rail pass, bus pass, scholarships for disabled
""""" students, and their inclusion in the disabled pension
10000 scheme of MLAs & Counsellors, financing differently-
abled individuals  for  starting  their own
entrepreneurship ventures at a micro level etc. Two
o000 counselling centres are being run by VMK: one at G
Block Basti Vihar Kendra, Mangolpuri and Kirti Nagar In
0 FY 22-23, 21000 beneficiaries were benefitted by the

FY 20-21 FY 21-22 FY 22-23

program.
m No of PWD Beneficiaries




Employee

Volunteering at
Tata Power-DDL

Employee Volunteering at Tata Power-DDL is
conducted mainly through Tata Volunteering
Week: a month-long volunteering program
held in September and March of every
Financial Year. Employees, their Family
Members and retired Tata Employees are
encouraged to contribute during TVW.
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Established a
Handloom Unit

A Handloom Unit was established at DESU Colony
Shalimar Bagh, Delhi to provide women with
employment opportunities. In FY 22-23, 40 women
were provided employment through this Self-Help-
Group Unit

Financial Literacy
Module at WLCs

Financial Literacy Booklet/Module was introduced in
FY 22-23 at all 350 WLCs to impart basic financial
knowledge to women pursuing Functional Literacy
from these centers run by Tata Power-DDL in
association with NGO Partners.
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New Vocational
Training Centre at
Dariyapur

A new Vocational Training Centre was inaugurated in
the VCG Area in the presence of Senior Management
of TPDDL. This is the first Vocational Training Centre
that was set up in the village area under Tata Power-"
DDL’s area of operation.

Menstrual Hygiene
Management
Program with HLL

A Menstrual Hygiene Management Program as well as
Sanitary Pad Distribution was organised in association
with HLL Lifecare Limited for women at Patraachar
Colony. 100 beneficiaries benefitted from the MHM
Program
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International Youth
Day Celebration

Social Impact Group organized International Youth
Day Celebrations for our Vocational Training Centre
beneficiaries wherein various activities and events
were held commemorating the spirit of the youth.

Collaboration with DSEU

An MoU was signed with Delhi Skill and
Entrepreneurship  University (DSEU). Both the
organizations are working towards creating a pool of
opportunities for the future workforce by offering
them various advanced curriculum. TPDDL has so far
provided its expertise in this field and has curated
quality programs, scholarships, industrial training, and
emerging technologies in the power sector for the
students. DSEU will support the introduction of
advanced courses in specific trades for VTCs.

= WPIEPNINEN, = ENGPTEPr

. ¢

SE8VT1100 3 SNOLLIAAV ANTVA




Lakshya Coaching
Classes

To give young minds a competitive edge, make them
equipped for future challenges and to help them in
achieving good ranks in competitive exams to qualify
for IIT-JEE & NEET, Tata Power-DDL started special
coaching classes under the name of Lakshya Classes
for 100 needy & meritorious students of Class-XI of
government schools. Under this initiative, a coaching
center was established at Tata Power-DDL’s premises
in RU Nagar, Shalimar Bagh, Delhi.

Cancer Screening Camps

Tata Power-DDL collaborated with Rajiv Gandhi Cancer
Institute & Research Centre to organize free cancer
screening camps and treatment in its operation area
for the benefit of its communities. Two types of
programs were conducted : Community Based Cancer
Screening & Population Based Cancer Screening. In FY
22-23, 2647 beneficiaries were screened & suspected
cases were referred for further treatment free of cost.
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World Environment
Week

World Environment Week was celebrated on 7th June
2022 at CENPEID. Multiple associated government
schools participated in various programs organized
under World Environment Week including painting
competitions, poster making competitions etc. 30
students participated in the same

National-Level Urja Mela

Tata Power-DDL hosted URJA MELA at PAN India level
and invited other TATA Power subsidiaries (Club
Enerji Program beneficiaries) to participate in our
competitions. Teams from Gujarat, Andhra Pradesh,
Karnataka, Mumbai, Punjab, Bhopal, and Jharkhand
participated in the same. The Event witnessed an
overwhelming presence and participation of more than
700 children and teachers from 100+ member schools.
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River Yamuna
Cleanliness Drive

River Yamuna Cleanliness Drive was organized in FY
22-23 during the volunteering month in March at
Kudesiya Ghat, and it was an employee-led initiative
aimed at cleaning up the river and its surrounding
areas.

TAAP Assessment

Tata Affirmative Action Program (TAAP) assessment is
an evaluation of AA beneficiary involvement all over
Tata Group companies. This process includes
continuous documentation, interaction with various
stakeholders, presentations, and field visits to our
initiatives. TAAP Assessment was held in FY 22-23
wherein Tata Power-DDL scored in the band of

Cleanhness Drive

Ghat, 18
na River, KudES'Ya
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- ANNEXURE llI- Annual Report on CSR Activities

1. BRIEF OUTLINE OF THE COMPANY POLICY

As a part of the Tata Group, Tata Power-DDL believes in the Tata
Group’s ethos of giving back to society. Rich heritage and
unmatchable legacy of Tata Group for holistic development of
underprivileged communities, societies and nation becomes the
guiding force for adoption of community development initiatives.
The Company is committed for promoting social wellbeing and to
bring more compliments to the business. The community outreach
programs, working on the lines of triple bottom line approach, aims
to serve key communities in a systematic and planned way. There
are 200+ listed JJ clusters & resettlement colonies, unauthorized
colonies and villages that fall in Company’s area of operation. The
residents of JJ clusters are basically migrants from different
communities, culture, ethnicity and creed who drifted from their
native places. The Company is committed to ensuring the social
wellbeing of the residents of JJ Clusters/ resettlement colonies/
villages in the vicinity of its operational areas through Corporate
Social Responsibility (CSR) initiatives in alignment with Tata Power-
DDL 2.0 strategy.

These clusters also have a very high representation of SC/ST
communities which further emphasizes the need for inducing
various developmental initiatives therein. The Company’s CSR
program has been restructured and rebranded under the mother
brand SAATHI with the Guiding Principles being UNNATI (Women &
Youth Empowerment), UJJWAL (Support to SC/ST Communities),
SANJEEVANI (Health) and CLUB ENERIJI (Environment) which are
meant to serve marginalized societal sections and communities
falling in its licensed area of supply and its geographical locations of
business development projects. The Company undertakes its CSR
initiatives as per the provisions of the Act and the rules made
thereunder. Any surplus arising out of the CSR activities shall not
form part of the business profit of the Company and shall be
ploughed back into the same project or shall be transferred to the
Unspent CSR Account and spent in pursuance of CSR Policy and
Annual Action Plan of the Company or transfer such surplus amount
to a fund specified in Schedule VII, within a period of six months of
the expiry of the financial year.
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2. COMPOSITION OF CSR COMMITTEE

Name of Director(s) Designation / Nature of Number of meetings of Number of meetings of
Directorship CSR Committee held CSR Committee attended

during the year during the year

1 |Mr. Ajay Shankar?! Chairman- Independent Director 1 1
2 |[Mr. Narendra Nath Misra? Chairman- Independent Director N.A. N.A.
3  [Mr.Jasmine Shah3? Member-Director 1 1
4 [Mr. Ajit Kumar Singh3 Member-Director 1 1
5 |Mr. Sanjay Kumar Banga Member-Director 1 0
6 [Mr. Arup Ghosh Member-Director 1 1

ICeased w.e.f. 22" March 2023.
2Appointed w.e.f. 237 March 2023.

3 Ceased w.e.f. 14th February 2023.
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3. WEB LINK — CSR ON COMPANY WEBSITE : The Company’s CSR Policy for FY 2022-23, including overview of
projects or programs undertaken or proposed to be undertaken, is provided on the Company website:

https://www.tatapower-ddl.com/Editor UploadedDocuments/Content/CSR Policy Tata Power-DDL FY 22-

23.pdf

4. Provide the executive summary along with web-link(s) of Impact Assessment of CSR Projects carried out in
pursuance of sub-rule (3) of rule 8, if applicable: Not Applicable

5. a) Average net profit of the company as per sub-section (5) of section 135: X 61,738.86 lakh/-
b) 2% of average net profit of the company as per sub-section (5) of section 135: X 12,34,78,000/-

c) Surplus arising out of the CSR projects or programmes or activities of the previous financial years: NA



https://www.tatapower-ddl.com/Editor_UploadedDocuments/Content/CSR_Policy_Tata_Power-DDL_FY_22-23.pdf
https://www.tatapower-ddl.com/Editor_UploadedDocuments/Content/CSR_Policy_Tata_Power-DDL_FY_22-23.pdf
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5. d) Amount required to be set off for the financial year, if any: Nil

e) Total CSR obligation for the financial year [(b)+(c)-(d)]: X 12,34,78,000/-

6. a) Amount spent on CSR Projects (both Ongoing Project and other than Ongoing Project): X 12,52,75,727/-
[Other than ongoing projects: X 12,52,75,727/-] [Ongoing projects: Nil]

b) Amount spent in Administrative Overheads: Not Applicable
c) Amount spent on Impact Assessment, if applicable: Not Applicable
d) Total amount spent for the Financial Year [(a)+(b)+(c)]: X 12,52,75,727/-

e) CSR amount spent or unspent for the financial year-

Amount Unspent (in ¥)
Total Amount transferred to Unspent |Amount transferred to any fund specified under Schedule VII

the Financial Year (in [CSR Account as per sub-section (6) of jas per second proviso to sub-section (5) of section 135

g) section 135
Amount Date of transfer Name of the Fund Amount Date of transfer

Total Amount Spent for

Nil

g 12,52,75,727 |- Nil
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f) Excess amount for set off, if any: Nil

Particulars

(1) (2) (3)

(i) [Two percent of average net profit of the company as per sub-section (5) of section 135 12,34,78,000/-

(i) [Total amount spent for the Financial Year 12,52,75,727/-

(i) [Excess amount spent for the financial year [(ii)-(i)] 17,97,727I-

(iv) [Surplus arising out of the CSR projects or programmes or activities of the previous financia Nil
years, if any

(v) (Amount available for set off in succeeding financial years [(iii)-(iv)] Nil
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7. Details of Unspent CSR amount for the preceding three financial years- Not Applicable

1 2 3 4 5 6 7 8
SI. No. |Preceding Amount Balance Amount |Amount transferred to afund as| Amount  |peficiency,
Financial [ transferred to Amount in spentin |specified under Schedule VIl as | remaining to |jf
Year Unspent CSR Unspent CSR the per second proviso to sub- be spentin

Account under | Account under | Financial [section (5) of section 135, if any| succeeding |any
sub-section (6) of | sub-section (6) | Year (in %) | Amount (in¥) |Date of transfer| financial
section 135 (In i) of section 135 years (In %)

(in¥)

1 FY-1
2 FY-2
3 FY-3
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8. Whether any capital assets have been created or acquired through Corporate Social Responsibility amount
spent in the Financial Year: No

e If Yes, enter the number of Capital assets created/ acquired: Not Applicable

e Furnish the details relating to such asset(s) so created or acquired through Corporate Social Responsibility
amount spent in the Financial Year: Not Applicable

Short Particulars of the Pincode of the Date of Amountof Details of entity/ Authority/ beneficiary of the
property or assets property or asset(s) creatio CSR registered owner
(including complete address n amount
or location of the property) spent
(1) (2) (3) (4) (5) (6)
CSR Registration Name Registered
Number, if address

applicable
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9. Specify the reason(s), if the company has failed to spend two per cent of the average net profit as per sub-
section (5) of section 135: Not Applicable, the Company has spent CSR expenditure in accordance with Section 135 of
the Act and the rules made thereunder.

Sd/- Sd/-

Ganesh Srinivasan Narendra Nath Misra
(Chief Executive Officer) (Independent Director)
(DIN: 08208444) (Chairman, CSR Committee)

Delhi, 17t April 2023 (DIN: 00575501)

Delhi, 17t April 2023




Registration details of NGO Partners

1 ANK CSR00000002
2 ASHIMA Foundation CSR00003748
3 ARADHYA CSR00000246
4 CADAM CSR00004191
5 DAV CSR00000241
6 EDUQUEST CSR00000165
7 Ex- Navodayan Foundation CSR00000744
8 FAEA CSR00002144
9 VSSD CSR00000105
10 VIRMANI CSR00000337
11 SOFIA CSR00000251
12 SGBS UNNATI FOUNDATION CSR00001571
13 SAVE CSR00000214
14 ROSHNI CSR00006167
15 PRAYAS CSR00001803
16 NANAK CSR00003753
17 MASS CSR00000323
18 SAFE Society CSR00003132
19 SR ASIA CSR00013814
20 SAVE LIFE FOUNDATION CSR00000728




X12,52,75,727

15,28,212

CSR BUDGET
EXPENDITURE
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Scan the QR Code or follow the link to watch the video bytes of our beneficiaries. -
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